
Terms and Conditions 
 
Twitter prize draw  
 
By entering the RDR Book prize draw you agree to be bound by these Terms and Conditions. 
 
Entrants must ‘tweet’ their viewed on what the industry needs to do to improve levels of trust 
and include the hashtag #RDR to be entered into the draw.   
 
The draw will start at 09:00 on 9th February 2012 and close at 17:00 on 24th February 2012.  
 
All entrants must be aged 16 years or over. 
 
Tweets must not contain any offensive material or comments or infringe any personal or 
intellectual property rights or laws. 
 
Employees (or members of the families or households) of PanaceaIFA, Engage Partnership or 
any agency involved in the competition are not eligible to enter the prize draw. 
 
Five winners will be drawn at random and receive a copy of Winning Client Trust by Chris 
Davies. 
 
Prizes are non-transferable and there is no cash alternative. PanaceaIFA reserves the right to 
substitute prizes of equal or greater value at any time. 
 
Prize Draw winners may be published on the PanaceaIFA website and mentioned in associated 
publicity, the entry provided and photographs may also be used in publicity. 
 
Proof of emailing or posting the entry cannot be accepted as proof of delivery. PanaceaIFA 
cannot accept responsibility for any damage, loss, injury or disappointment suffered by any 
entrant as a result of accepting any prize. PanaceaIFA is not responsible for any error, 
omission, interruption, deletion, server problem, delay, theft, destruction, modification of or 
unauthorised access to entries, or entries lost, damaged or delayed, technical issues, virus, 
bugs or other causes outside PanaceaIFA’s control. 
 
In the event of any dispute regarding the Terms and Conditions, conduct, results and all other 
matters relating to the competition, the decision of PanaceaIFA shall be final and no 
correspondence or discussion shall be entered into. 
 
There is no purchase necessary to enter the prize draw. 
 
The prize draw is organised by PanaceaIFA.  PanaceaIFA reserves the right to withdraw or 
amend the promotion, without notice, at any time. Any changes will be included in these terms 
and conditions. A copy of the Terms and Conditions may also be obtained by sending a 
stamped addressed envelope to: Marketing Department, Rotterdam House, 116 Quayside, 
Newcastle, NE1 3DY. 
 
 


